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The Pulse of Canadian Fashion
BY SUZANNE ROGERS

My fashion tastes have always 
been wide-ranging. In my wardrobe 
you’ll discover a global cacophony of 
names and styles, from such beloved 
Brits as Stella McCartney and Neil 
Barrett to Greece’s Mary Katrantzou, 
Italian masters like Miuccia Prada 
and Valentino, the esteemed French 
houses of Chanel and Givenchy, 
innovative Russians Olga Vilshenko 
and Vika Gazinskaya and, of course, 
American icons ranging from Oscar 
de la Renta to Zac Posen.

But I’ve always reserved a special 
place in my heart for Canadian 
designers. While a handful of home-
grown virtuosos—Dsquared2’s 
Dean and Dan Caten, Jeremy Laing, 
Greta Constantine, Montreal’s Denis 
Gagnon and Mackage, Pink Tartan’s 
Kim Newport-Mimran, the Kate Middleton-
blessed Smythe and Erdem—have achieved 
international acclaim, Canadian fashion remains 
woefully underappreciated. 

But encouraging steps are being made. Last 
year, the Huffington Post accurately observed 
that, “To thrive on the world stage, Canadian 
fashion brands need to know how to seek out 
growth opportunities, how to find key business 
allies and how to provide great service to cus-
tomers whether they’re across the sales counter 
or millions of kilometres away.” Facilitating such 
guidance and support on behalf of fledgling 
Canadian designers is precisely the objective of 
the Toronto Fashion Incubator. In addition to 

providing low-cost working space for emerging 
designers, the TFI hosts a spectrum of events and 
mentorship programs. Perhaps the greatest proof 
of its pioneering brilliance is the introduction of 
similar initiatives in such fashion capitals as New 
York, Milan, London, and Paris. I am extremely 
proud of my ongoing role as an honorary TFI 
board member, but my greatest privilege is 
personally underwriting and helping select the 
annual recipient of The Suzanne Rogers Award 
for Most Promising New Label. The $25,000 prize 
has, to date, benefitted five extraordinarily gifted 
newcomers including this year’s addition, Peggy 
Sue Deaven-Smiltnieks.

I am also tremendously excited by the work 

being done at Ryerson’s School 
of Fashion. The sterling alumni 
include Laing, Erdem Moralioğlu 
(of Erdem) and Comrags’ Joyce 
Gunhouse and Judy Cornish. Led 
by the guiding principles of diver-
sity, heritage, and innovation, the 
school is poised to make major 
strides in promoting its graduates 
and the wider Canadian industry 
both nationally and internationally. 
Although I’m disappointed by the 
recent demise of Toronto Fashion 
Week, I know that forward-think-
ing champions like the TFI and 
Ryerson will more than fill the gap. 

And I’m thrilled about recent 
advances by developing Canadian 
designers overseas. Two years 

ago, London-based Canadian Thomas Tait was 
awarded the inaugural LVMH Young Fashion 
Designer Prize. This past June, another richly 
gifted Canadian, Vejas Kruszewski, became the 
third annual recipient of the prestigious award, 
netting €150,000 and a year-long mentorship 
at LVMH, whose portfolio of iconic brands 
includes Louis Vuitton, Givenchy and Céline. 
Incredibly, Kruszewski, who was singled out for 
his “mature style and independent spirit,” is only 
19 years old.

Slowly but surely, Canada is rightfully occu-
pying ever-larger space on the crowded world 
stage, and I am honoured to provide my heart-
felt support. P
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